Implicit attitudes are automatic evaluations of objects: political candidates and parties, racial and ethnic groups, national symbols and consumer products, and so on. These responses are spontaneously triggered hard to control and can operate subconsciously. Implicit attitudes stand in contradistinction to their explicit variety: self-reported attitudes that people actively direct, control, and are conscious of. Public-opinion scholars have overwhelmingly centered on explicit attitudes, painting a portrait of mass opinion formation as slow, deliberative, and often dispassionate. But psychological research since the late 1970s has agglomerated into the view that much of people's thinking is fast, automatic, and affectively charged-in a word, implicit. Heaped onto all this is the critical insight that implicit attitudes precede, and many times structure, their explicit counterparts. The implications for the study of public opinion are manifold.
Introduction
Implicit attitudes are automatic evaluations of objects: political candidates and parties, racial and ethnic groups, national symbols and consumer products, and so on. These responses are spontaneously triggered hard to control and can operate subconsciously. Implicit attitudes stand in contradistinction to their explicit variety: self-reported attitudes that people actively direct, control, and are conscious of. Public-opinion scholars have overwhelmingly centered on explicit attitudes, painting a portrait of mass opinion formation as slow, deliberative, and often dispassionate. But psychological research since the late 1970s has agglomerated into the view that much of people's thinking is fast, automatic, and affectively charged-in a word, implicit. Heaped onto all this is the critical insight that implicit attitudes precede, and many times structure, their explicit counterparts. The implications for the study of public opinion are manifold.
This article brings some order to all this by familiarizing readers with the conceptualization, measurement, and analysis of implicit attitudes in American public opinion.
General Overviews
First trickling in the late 1970s, then surging in the 1990s, several tributaries of research on implicit attitudes have sprung forth. These have cascaded into a deep and wide sea of accumulated discoveries about the implicit attitudes we all possess. Some researchers have channeled many of these results into works that broadly analyze the conceptualization, measurement, and application of implicit attitudes to social and political questions (Bargh 2007; Wittenbrink and Schwarz 2007; Petty, et al. 2009; Banaji and Heiphetz 2010; Gawronski and Payne 2010; Banaji and Greenwald 2013; Ksiazkiewicz and Hedrick 2013; Pérez 2013; Gawronski, et al. 2015) , all of which are informative overviews of implicit attitudes along these lines. Illustrates the unintentional aspect of automaticity, by establishing that black primes cause individuals to misidentify objects as weapons, even when explicitly encouraged to avoid this influence.
Where Do Implicit Attitudes Come From?
The origin of implicit attitudes is one of the least understood questions, but also one of the more exciting areas of research on this topic.
One major thread of research theorizes that implicit attitudes reflect the slow accrual of information regarding an attitude object, via the mechanism of classical conditioning (Olson and Fazio 2001; Olson and Fazio 2002; Rydell and McConnell 2006; Dunham, et al. 2013; Gawronski, et al. 2014) . The articles in this subsection provide a firm sense of this general framework's beginnings, as well as the leading edge of research taking this theoretical view. Establishes the role of classical conditioning in the development of individual implicit attitudes.
